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From the book...

“...Alcoholic beverages are global commodities and
drinking is a widespread social custom, but alcohol is
also a major source of health and social problems, in
developing societies as elsewhere. Through controls
and other prevention measures, the burden of
disease and disability can be reduced. Under the
auspices of the World Health Organization, an
international group of scholars analyzes the many
sides of the picture, with a focus on Africa, Latin
America, Asia, Oceania and indigenous societies
within developed countries.”
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The present book’s inception was an initiative of the
World Health Organization, Geneva. The initiative
reflected the fact that WHO has responsibility for
public health on a global basis, which implies a
special responsibility for developing societies. The
guestion which the WHO staff found themselves
facing was, what could be said in the context of
developing societies about rates, patterns and trends
in drinking and in alcohol-related problems, and
about evidence on the effects of different alcohol
policies and prevention programs? Reflecting the
available literature, the analyses and arguments in
Alcohol Policy and the Public Good had been based
almost entirely on material from developed societies.

The original idea of this book, then, was to prepare a
volume in the tradition of Alcohol Policy and the
Public Good, but drawing on material from develop-
ing societies, and directed at audiences in those
societies.

The primary audience for which this book is written
is those involved in dealing with alcohol problems in
developing societies. This includes not only public
health workers, and those involved in work in health,
social work, law enforcement and public administra-
tion, but also policymakers and concerned citizens.
We had in mind also an audience of students and
scholars in developing societies. Besides these
primary audiences, we hope that scholars, public
health workers, policymakers and others from
developed societies will also find that a sustained
look at alcohol issues in the context of developing
societies sheds new light and opens interesting

perspectives on major issues in the field.
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